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Purpose and scope

This guide sets out ARRC's requirements for how
contractors and suppliers use our brand, produce
communications and publish public-facing materials.
It ensures all materials are reviewed and approved
before use, protecting brand integrity and maintaining
consistency across everything that carries the ARRC
name. It applies to all contractors, subcontractors,
consultants and suppliers working with ARRC, and to
all branded, promotional, informational or site-related
materials — including social media content —they
intend to produce, install, publish or distribute in
connection with ARRC or ARRC projects.

Contractors and suppliers must comply with all
ARRC branding, communications and approval
requirements, which may be periodically amended.
Contractors and suppliers may only use ARRC-
approved brand assets, including logos, templates,
artwork and messaging, and must not create, alter,
adapt or reproduce any ARRC branding or related
material without ARRC’s prior written approval.

Contractors and suppliers must not publish, display,
distribute or otherwise use any branding,
communications or public-facing material relating
about ARRC or related projects unless ARRC has
provided prior written approval. All such material
must also be prepared and managed in accordance
with the ARRC policies. This requirement applies to
all materials produced, installed or controlled by
contractors or suppliers, including but not limited to
signage, printed material, digital content, website
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content, social media content, vehicles, plant,
equipment, uniforms and apparel.

Contractors and suppliers are required to submit
proposed materials to ARRC for review and approval
a minimum of 14 calendar days in advance of any
nominated deadline. They must address all
comments provided by ARRC. No material may be
used until written approval has been granted.

Where ARRC directs amendments to approved
materials, contractors and suppliers must implement
those amendments promptly and at their own cost.
Approval must be re-obtained for any material
change or reuse of approved materials.

Where multiple contractors and/or suppliers are
engaged, the managing contractor must coordinate
with ARRC and comply with directions to ensure
branding and communications are consistent and do
not result in conflicting or duplicative information.

Contractors and suppliers must comply with the
requirements of this document. Non-compliance will
be managed in accordance with the Supplier Code of
Conduct.

ARRC may update this code as standards evolve.
Contractors and suppliers acknowledge compliance
with the current version is mandatory for the duration
of their engagements.
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